	Executive Summary 

	Wanderbook Incorporated is a mobile professional services company that specializes in product integration of electronic book and wireless internet devices. Its current fous is on providing Real Estate agents with all the information access capabilities outside the iffice, while walking, talking, as they would have in a fully connected desktop office environment. The founders are former developers marketers of mobile wireless computing consulting services, computers, and integrated products for mobile sales force solutions including the Real Estate makret. 
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	Our most important business objectives are to package and service the Wanderbook R.E. tool and achieve: 1. 100 subscriptions by 2002; 500 by 2003; 10,000 by 2004 Gross Profit of $125,000 in 2002; 500,000:2003; $2M:2004. 3. At the end of 3rd year, platform solution business for Wanderbook W.O. launched. 
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	1. Excellence in fulfilling the promise--completely confidential, reliable, trustworthy expertise and information. 2. Developing visibility to generate new business leads. 3. Leveraging from a single pool of expertise into multiple revenue generation opportunities: retainer consulting, project consulting, market research, and market research published reports. 
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	The Wanderbook mission is to fullfill significant unmet needs in the mobile market providing outstanding packging of electronic book and wireless internet devices, enabled by a new kind of human interface more appropriate for these kinds of devices and the environemnts they are used within. 
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	Wanderbook will focus on three market segments sequentially: independant real estate agents, brokerages, mobile field and sales professionals. Our largest segment is the mobile sales professionals requirment next generation wirless solutions. Today, next generation exists in limited metropolitan areas and at a price point beyond mass market appeal. Initial target will be independant real estate agents and brokerage offices within service areas. The table and chart to follow provides the details. 
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